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	OBJECTIVES  



	AUDIENCE
	SUBJECT
State key messages and content for each audience.
	SOURCE
Identify key credible and dependable persons who can address each audience.

	MEDIA/CHANNELS Indicate all ways and means available for you to get your message across.

	TIME & TIMING
List upcoming events based on the school calendar where it would be appropriate to discuss DepEd efforts


	Stakeholder Group
	Population Specify total number in your division/region
	Number Reached
How many have you reached
	
	
	
	

	1. Parents
	
	
	
	
	
	

	2. High School Students
	
	
	
	
	
	

	3. School-based Personnel (Teachers, Principals, Staff)
	
	
	
	
	
	

	4. Division Office Personnel
	
	
	
	
	
	

	5. Regional Office Personnel (for RO only)
	
	
	
	
	
	

	6. Private High Schools
	
	
	
	
	
	

	7. HEIs, SUCs, and LUCs
	
	
	
	
	
	

	8. Barangay Officials
	
	
	
	
	
	

	9. Local Government
	
	
	
	
	
	

	10. District Representatives
	
	
	
	
	
	

	11. Industry and Private Sector Representatives
	
	
	
	
	
	

	12. Media
	
	
	
	
	
	

	13. Organizations and Other Partners
	
	
	
	
	
	



